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We are all adjusting in real time to a global pandemic that the world hasn’t 

experienced since 1918. Our lives have been thrown into disarray on multiple levels 

— as individuals, family members, consumers, managers and business leaders.

In a short period of time, businesses have shifted to remote work, families are 

required to social distance, and, in many states, there are mandatory stay-at-

home edicts in place.

This all happened incredibly quickly as government and public health officials 

worked to prioritize citizens’ health while slowing the spread of the COVID-19 

virus. But it is clear there are significant impacts to consumer behavior and to 

broad swaths of our consumer-driven economy that are not yet fully understood. 

This research, fresh out of field in recent days, serves to shed light on both actions 

being taken and concerns being felt by consumers around COVID-19 and its 

impact on everyday lives. Our research also begins to understand the changes in 

consumer behavior that will help businesses in a variety of Business-to-Consumer 

verticals start to understand the changes that have taken place and how to build 

a path forward once we inevitably reach the other side of this pandemic. 

We intend to refresh this research in a few weeks’ time to see how consumer 

attitudes are evolving and to gather additional information in other vertical 

segments that will further complete the picture of the new world in which we live. 

Technically, this survey was fielded between March 22 - March 29, 2020 to a total 

sample of 4,888 respondents. All research was fielded to U.S. respondents, as our 

interest is in depth of understanding of U.S. consumers. 

This survey was a re-contact to recent survey respondents from a full wave of 

Resonate research fielded between January 28, 2020 – March 9, 2020. Fielding 

this research as a re-contact allowed us to connect the recently gathered COVID-

specific responses to the thousands of other data points gathered from those 

respondents in previous research. While the original wave sample was gathered 

on a representative basis, this re-contact wave is unweighted.

The original wave of research was fielded to approximately 18,000 respondents 

and, as with all Resonate National Consumer Study research, is weighted and 

balanced to precisely represent the U.S. adult population across several dimensions.

INTRODUCTION METHODOLOGY

http://
https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587


Understanding U.S. Consumer Sentiment during the Coronavirus Pandemic
Data Source: Resonate National Consumer Study © Resonate 2020

3

Overall, to what extent are you 
concerned about the coronavirus 
(COVID-19) situation? 

Overall, to what extent are you 
concerned about the health-related 
consequences of the coronavirus 
situation? 

Overall, to what extent are you 
concerned about the economic-related 
consequences of the coronavirus 
situation? 

Q1  Q2 Q3  

SENTIMENT

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Thinking about the coronavirus situation, 
how soon do you believe that your life 
will largely return to “normal”?

Q4  

SENTIMENT

Which of the following best 
describes your work situation?

Q5 

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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To what extent are you taking the following precautions to prevent yourself from contracting the coronavirus?Q6 

SENTIMENT

Working remotely

Practicing social distancing

Avoiding physical stores

Disinfecting hard surfaces (e.g., counters)

Quarantining in place in my home

Avoid touching my face

Washing my hands

To an extremely small extent

To a moderate extent To a large extent To a very large extent

To an extremely large extent 

To a very small extent To a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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In the past week, with how many people 
have you come in physical contact (e.g., 
shaking hands) — other than your direct 
family or others staying in your home?

In the past week, how many times have 
you left your home in order to visit a store, 
restaurant or other retail establishment?

Q7 Q8 

SENTIMENT

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the frequency with which you do the following change?Q9

Home improvement / 
DIY project

Stocking up on food

Playing video games

Spending time on hobbies

Drinking alcohol at home

Dining out in a restaurant

Postponing medical or 
dental appointment

SENTIMENT

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Have you personally caught the 
coronavirus?

Has a family member, friend or colleague 
caught the coronavirus?

Q10 Q11 

HEALTH

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, to what extent are you concerned about...?Q12 

HEALTH

That doctors & nurses may not have 
enough protective equipment

Having a friend or colleague 
contract the virus

That there may not be enough ventilators 
for seriously ill patients

Having an elderly member of my extended 
family contract the virus

That there may not be enough hospital 
beds for all those requiring care

Having a direct family member 
contract the virus 

Personally contracting the virus

To an extremely small extent

To a moderate extent To a large extent

Do not have an elderly family member

To a very large extent

To an extremely large extent 

To a very small extent To a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Thinking about TV, newspaper (print and 
digital) and websites, from where are you 
primarily getting your news related to the 
coronavirus? 

To what extent is the media coverage 
over- or under-representing the 
level of concern associated with the 
coronavirus?

Q14 Q15 
Since you first heard about the 
coronavirus, how closely have 
you been following updates 
and seeking new information 
about the outbreak?

Q13 

news

MEDIA

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how has the frequency with which you do the following changed?

Reading books, newspapers or magazines

Listening to streaming music, radio or 
podcasts (eg., Spotify, Pandora)

Watching streaming TV (e.g., Hulu, 
Disney+, Prime, Netflix, Pluto)

Watching my preferred cable 
television channels

Watching broadcast TV

Q16 

MEDIA

Decreased to a large extent

Stayed the same Increased to a small extent Increased to a moderate extent

Increased to a large extent

Decreased to a moderate extnet Decreased to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Which streaming TV services are you now 
using more?   

Which streaming music/radio services 
are you now using more? 

Q18 Q19 
Which cable TV channels are 
you now watching more?  

Q17 

MEDIA

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Are you due a refund, based on your 2019 
federal or state tax return?

Have you already received your 
federal or state tax refund?

Q21 Q22 
Have you already filed your 
2019 federal and state tax 
returns this year?

Q20 

FINANCIAL
TAXES

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, to what extent are you concerned about?Q23

FINANCIAL

Losing your job

Having your tax refund delayed

Having your car / vehicle repossessed

Being evicted from your home

Having the need to declare 
personal bankruptcy

Having an economic 
recession in the United States

Personally suffering economic loss 
(e.g., lost wages, investment loss)

Having your internet, mobile phone or TV 
service disconnected due to non-payment

To an extremely small extent

To a moderate extent To a large extent

Do not own a car/vehicle

To a very large extent

To an extremely large extent 

To a very small extent To a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will your likelihood of doing the following change?Q24

FINANCIAL

Leverage algorithmic investment 
services (e.g., Quantopian)

Take out a home mortgage loan

Refinancing your mortgage

Taking out a personal loan

Purchasing a house

Leverage new financial 
services (e.g., Robinhood)

Reviewing or researching 
life insurance

Remodeling/
refurnishing your home

Filing taxes later 
than April 15th

Selling stocks

Buying stocks

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

Do not have a mortgage/own house Do not have stock

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how have you changed your financial habit of? Q25

FINANCIAL

Investing for retirement

Budgeting and 
monitoring expenses

Spending

Saving

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the likelihood that you will do the following in the next 90 days change? 

TRAVEL

Visit a large public destination or event 
(e.g., amusement park, sports game)

Stay at a hotel

Travel on an airline

Make an airline/hotel reservation

Drive to a destination over 5 
hours away by car

Drive to see friends or family 
in another city

Q26a

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

Do not have a car/drive

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the likelihood that you will do the following in the next 90 days change? Q26b

TRAVEL

Use a rideshare app (e.g., Uber, Lyft)

Take a train

Review the travel cancellation policy of an 
airline/hotel before making a reservation

Use a rental property service (e.g., Airbnb)

Purchase travel insurance

Travel to another country

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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For those airline or hotel reservation(s) that 
you cancelled, when were they scheduled 
to take place? 

For those airline or hotel 
reservation(s) that you cancelled, 
have you booked some or all of 
them again for a later date?

Q28 Q29
As a result of the coronavirus 
situation, have you initiated 
the cancellation of an existing 
airline or hotel reservation?

Q27 

TRAVEL

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Thinking about the coronavirus situation, 
how soon do you expect your travel 
activities will largely return to “normal”?

After the coronavirus is contained 
and has stopped spreading, will you 
be willing to travel?

Q31 Q32
For when have you rebooked 
those airline or hotel 
reservation(s)? 

Q30 

TRAVEL

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the likelihood that you will do the following in the next 90 days change? Q33

RETAIL

Visit a grocery store or pharmacy

Purchase products online

Purchase “luxury” product (e.g., 
fine jewelry, designer clothing)

Make a major purchase 
(e.g., an automobile)

Order food or takeout for delivery

Order groceries online

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Do you have a subscription or membership to any of the following? Q34

RETAIL

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the likelihood that you will do the following in the next 90 days change? Q35a

SUBSCRIPTIONS

Cancel a TV subscription / 
streaming service

Start a new TV subscription / 
streaming service

Start a gym membership

Cancel a gym membership

Start a subscription to a service 
(e.g., meal kit delivery)

Cancel a subscription to a service 
(e.g., meal kit delivery)

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Increase to a large extent

Decrease to a moderate extnet Decrease to a small extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, how will the likelihood that you will do the following in the next 90 days change? 

SUBSCRIPTIONS

Rely on a delivery service (e.g., Amazon) in 
place of shopping in stores

Cancel a subscription to a food delivery 
service (e.g., Amazon Fresh, Peapod)

Start a new subscription to an e-learning 
service (e.g., Lynda, Coursera)

Cancel a subscription to an online course or 
program to advance your career

Start a new subscription to a food delivery service 
(e.g., Amazon Fresh, Peapod)

Cancel a subscription to a virtual 
gym (e.g., Peloton)

Enroll in an online course or program to 
advance your career

Cancel a subscription to an e-learning 
service (e.g., Lynda, Coursera)

Start a new subscription to a virtual 
gym (e.g., Peloton)

Q35b

Decrease to a large extent

Remain about the same Increase to a small extent Increase to a moderate extent

Decrease to a moderate extnet Decrease to a small extent Increase to a large extent

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Thinking about the coronavirus situation, how strongly do you agree or disagree that the...?Q36

POLITICS

State and local government is 
effective in addressing a crisis

State and local government 
can be trusted

Federal government is effective 
in addressing a crisis

Federal government 
can be trusted

Strongly disagree

Neither agree nor disagree Midly agree Agree

Strongly agree

Disagree Mildly disagree

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of the coronavirus situation, to what extent has your opinion of the 
following individuals become better or worse? Q37

POLITICS

Senator Bernie Sanders

Former Vice President 
Joe Biden

President Donald Trump

Much worse

Stayed the same Midly better Better

Much better

Worse Mildly worse

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of all you have learned and experienced related to the coronavirus in this country, for 
which of the following political positions have you changed the person for whom you intend to 
vote?  

Q38

POLITICS

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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As a result of all you have learned and experienced related to the coronavirus in this country, 
how has your opinion toward the following public policies changed?

POLITICS

Enhancing free meal 
programs in schools

Enhancing unemployment coverage

Expanding existing social 
“safety net” programs (e.g., food 

vouchers, rent subsidies)

Replacing all private health insurance 
with Medicare (i.e., “Medicare for All”)

Q39

Much more opposed

Stayed the same Midly more supportive Moderately more supportive

Much more supportive

Moderately more opposed Mildly more opposed

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Please consider all of the decisions that you make in your life, which could include personal 
actions, products you buy, or decisions that you make in your day-to-day life.  

PERSONAL VALUES

Q40 

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Of the values that you indicated to be important, which influence your decisions the most?Q41 
PERSONAL VALUES

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://


ABOUT RESONATE
Resonate is a pioneer in A.I.-driven consumer data & intelligence. The Resonate Ignite Platform seamlessly enriches any data with the deepest understanding of the U.S. consumer and then integrates into 
the marketing ecosystem to drive insights into action. Resonate Elements, our proprietary consumer data set, has more than 13,000 attributes, including the Human Element that describes why consumers 
choose, buy or support certain brands, products or causes. Hundreds of leading brands and agencies use Resonate to better understand their customers and prospects and power decision-making from 
strategy and execution to drive growth and revenue across the customer lifecycle.

                                   855 .855.4320    success@resonate.com

All imagery and figures in this guide ©2020 Resonate

MORE ON COVID-19
AND CONSUMERS
Navigating the unprecedented COVID-19 crisis isn’t going to be easy, but 

we’re doing our part to help you chart a new — and successful — path. That’s 

why we’re continuing to bring you analysis, webinars and online content that 

give you insights on how you can leverage Resonate’s Ignite Platform, with 

its consumer data and AI-driven intelligence, to stay engaged with your most 

loyal consumers and highest-value prospects.

HOW OUR DATA IS CREATED
Our data is driven by the belief that better understanding leads to better relationships 

between brands and consumers. We combine the National Consumer Study with direct, 

online behavioral observations of 10 billion daily events to reveal the deepest, proprietary 

understanding of the U.S. consumer at scale. We leverage a powerful A.I. platform that 

dynamically identifies 13,000+ attributes on over 200 million U.S. consumers to get at the 

who, what, when, where and why that drives them. Our data is always on, continuously 

updated and enriched with an understanding of your customers and prospects at an 

individual and aggregate level.

https://www.resonate.com/
https://www.resonate.com/?source=BR-19-Retail-Holiday-Lookback-EB&Last_Campaign_Form_Fill=BR-19-Retail-Holiday-Lookback-EB&utm_source=executive-brief-cta&utm_medium=executive-brief&utm_campaign=BR-19-Retail-Holiday-Lookback-EB
https://www.facebook.com/ResonateNetworks/
https://twitter.com/resonatepa
https://www.instagram.com/resonate_insights/
https://www.linkedin.com/company/resonate-networks/
https://www.resonate.com/solutions/covid-19/
https://www.resonate.com/how-it-works/
https://www.resonate.com/how-it-works/
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