AMERICANS ARE RAISING
THEIR VOICES. ARE YOU
READY TO LISTEN?
TRACKING CONSUMER SENTIMENT
DURING THE FIGHT FOR SOCIAL JUSTICE
Resonate Recent Events Connected
Flash Study: Wave Five, July 2020
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INTRODUCTION
The world is changing at a rapid clip and so is your audience. Breaking news

In this report, we focus on how the American outlook reflects this time of

stories flood their phones and televisions with the latest on the surge in

uncertainty and how the Black Lives Matter movement is impacting decisions

coronavirus cases and the increased civil unrest as people across the nation join

that go beyond the ballot box to the brand. We look at the progression of racial

the fight against systemic racism.

inequality as a focus for consumers and voters alike, as well as the downstream
impact on the American psyche.

But, these aren’t just macro issues. These headlines have real-life implications
for your audience and their identity as a consumer, a voter and a constituent. If

Following patterns across the current values, behaviors, motivations and

you want to stay relevant and engaged, you need to keep in mind the Human

anxieties that are driving your audience gives you the vital context to inform

Element that is at the core of your audience. If you are going to communicate

decisions on when, where and how to go to market during this complex

with a consumer in unrest, you need to understand them on a deeper level. You

time. And, throughout this turbulence, Resonate is your data insights and

need the freshest data & insights about the who, what, where, when and why

intelligence partner. We are continuing to refresh and extend our proprietary,

that is driving them as they navigate an ever-changing new normal.

AI-driven research weekly to help you effectively manage your business to not
only survive but thrive in 2020 and beyond.

SEE IT IN ACTION
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METHODOLOGY
Resonate’s Recent Events Connected Flash Study was fielded between
June 29 and July 6, 2020 to a total of 4,297 respondents. All Resonate
research was fielded to U.S. respondents, as our interest is in an in-depth
understanding of the U.S. consumer.
This Resonate study was conducted as part of the larger Resonate
National Consumer Study® that was in field June 8 through July 12, 2020.
Fielding this research as a part of our ongoing study allows us to connect
responses specific to recent events to the thousands of other proprietary
data points collected and refreshed nightly in our Ignite Platform.

*While the results represented in this document are unweighted, Resonate’s ongoing NCS is balanced and
weighted to represent the U.S. adult online population.
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VOTING SENTIMENT
Q1

As a result of all you have learned and experience related to the recent civic
unrest associated with Black Lives Matter in this country, for which of the
following political positions have changed the person for whom you intend to
vote? Please select all that apply.

None of the above

President

Governor or Other State Level

Senator

House of Representatives
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VOTING SENTIMENT
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As a result of all you have learned and experience
related to the recent civic unrest associated with
Black Lives Matter in this country...

Q2

Q3

You mentioned that you have changed the person
for whom you intend to vote for President. In which
direction has that changed?

You mentioned that you have changed the person
for whom you intend to vote for Senator. In which
direction has that changed?

More likely to vote for the
challenger (the person running
against the incumbent)

More likely to vote for the
challenger (the person running
against the incumbent)

More likely to vote for incumbent
(the person currently holding that
position) or someone from their party

More likely to vote for incumbent
(the person currently holding that
position) or someone from their party
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VOTING SENTIMENT
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As a result of all you have learned and experience
related to the recent civic unrest associated with
Black Lives Matter in this country...

Q4

Q5

You mentioned that you have changed the
person for whom you intend to vote for House
of Representatives, in which direction has that
changed?		

You mentioned that you have changed the person
for whom you intend to vote for Governor or Other
State Level, in which direction has that changed?

More likely to vote for the
challenger (the person running
against the incumbent)

More likely to vote for the
challenger (the person running
against the incumbent)

More likely to vote for incumbent
(the person currently holding that
position) or someone from their party

More likely to vote for incumbent
(the person currently holding that
position) or someone from their party
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TRUST

Thinking about the recent civic unrest associated
with Black Lives Matter in this country, how
strongly do you agree or disagree that the...?

Q6

Q7

Federal government can be trusted

State and local government can be trusted

Strongly agree

Strongly agree

Agree

Agree

Mildly agree

Mildly agree

Neither agree
nor disagree

Neither agree
nor disagree

Mildly disagree

Mildly disagree

Disagree

Disagree

Strongly disagree

Strongly disagree
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TRUST

Thinking about the recent civic unrest associated with
Black Lives Matter in this country, how strongly do you
agree or disagree that the...?

Q8

Q9

Police can be trusted

The military / National Guard can be trusted		

Strongly agree

Strongly agree

Agree

Agree

Mildly agree

Mildly agree

Neither agree
nor disagree

Neither agree
nor disagree

Mildly disagree

Mildly disagree

Disagree

Disagree

Strongly disagree

Strongly disagree
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EFFECTIVENESS

Thinking about the recent civic unrest associated with
Black Lives Matter in this country, how strongly do you
agree or disagree that the...?

Q10

Q11

Federal government is effective in
addressing the civil unrest		

State and local government is effective in
addressing the civil unrest		

Strongly agree

Strongly agree

Agree

Agree

Mildly agree

Mildly agree

Neither agree
nor disagree

Neither agree
nor disagree

Mildly disagree

Mildly disagree

Disagree

Disagree

Strongly disagree

Strongly disagree
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OPINIONS
Q12

As a result of the recent civic unrest associated with
Black Lives Matter, to what extent has your opinion of
the following individuals become better or worse...?			

Q13

President Trump

Much better

Much better

Better

Better

Mildly better

Mildly better

Stayed the same

Stayed the same

Mildly worse

Mildly worse

Worse

Worse

Much worse

Much worse

Former Vice President Joe Biden		
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OPINIONS
Q14

Defunding the police

As a result of all you have learned and experienced
related to the recent civic unrest associated with Black
Lives Matter in this country, how has your opinion
toward the following public policies changed…?			

Q15

Much more
supportive

Much more
supportive

Moderately more
supportive

Moderately more
supportive

Mildly more
supportive

Mildly more
supportive

Stayed the same

Stayed the same

Mildly more
opposed

Mildly more
opposed

Moderately more
opposed

Moderately more
opposed

Much more opposed

Much more opposed

Removing statues / symbols honoring people or
topics from the past that offend others		
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BRAND ALIGNMENT
Q16

How are you likely to react when you see a Consumer Brand showing support for
the group Black Lives Matter or other protesters in the country?

Much more likely to
purchase from that brand
Moderately more likely to
purchase from that brand
Slightly more likely to
purchase from that brand
Unchanged in likelihood to
purchase from that brand
Slightly less likely to
purchase from that brand
Moderately less likely to
purchase from that brand
Much less likely to purchase
from that brand
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POLITICS & NEWS
Q17

Q18

Q19

How often do police use an
appropriate amount of force, in
situations requiring the use of force?

There has been a lot of talk about
police mistreating Black Americans
and other people of color in the media.
Is this an important topic elected
officials should be concerned about
and dedicate time to?

How often do Black Americans receive
unfair treatment from the police?

Almost always

Almost always
I don't know

Often

Often

No

Sometimes

Sometimes

Rarely

Rarely
Yes

Almost never

Almost never

June 8-14

June 29-July 6

June 8-14

June 29-July 6

June 8-14

June 29-July 6
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FACEBOOK
Q20

Facebook recently announced that it will allow users to opt out of seeing ads
from all social issues, electoral or political ads from candidates, Super PACs or
other organizations that have the ‘Paid for by’ political disclaimer on them. Do
you intend to opt-out from these types of ads?

Yes

No

Don't know/not sure
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MORE ON CONSUMERS AND
RECENT EVENTS
You need empathetic marketing now more than ever. Communicating
with consumers in crisis requires staying up-to-date on constantly
shifting sentiment. Resonate is here to provide real-time insights to
keep you connected to where your customers and prospects are and
how they feel in any given moment. We also continue to bring you
analysis, webinars and content that will give you groundbreaking
data and insights on how to leverage Resonate’s Ignite Platform and
proprietary, AI-driven consumer intelligence to stay engaged with your
most loyal customers and highest-value prospects.

REQUEST DEMO

ABOUT RESONATE
Resonate is a pioneer in A.I.-driven consumer data & intelligence. The Resonate Ignite Platform seamlessly enriches any data with the deepest understanding of the U.S. consumer and then
integrates into the marketing ecosystem to drive insights into action. Resonate Elements, our proprietary consumer data set, has more than 13,000 attributes, including the Human Element
that describes why consumers choose, buy or support certain brands, products or causes. Hundreds of leading brands and agencies use Resonate to better understand their customers and
prospects and power decision-making from strategy and execution to drive growth and revenue across the customer lifecycle.

w w w. re s o n a t e . c o m

855.855.4320

All imagery and figures in this guide ©2020 Resonate

s u c c e s s @ re s o n a t e . c o m
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